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ABSTRACT
BRITTANY LEE COSENZA: Shame
XT
● o ^
Media Affects the Formation of
Negative Body Image m Adolescent Women
(Under the direction of Elise Lake)

The culturally accepted body ideal is grov^dng increasingly thinner. Youns
women seem to be particularly susceptible to an internalization of this ideal throuah
media exposure. This susceptibility led me to explore the relationship between media
exposure and negative body image. After examining a plethora of literature on the
subject, I discovered that body dissatisfaction seems to have become the societal norm for
adolescent girls. Images of women in the media have become a source of comparison
that often results in a discrepancy betv^^een actual physical body t>T?e and the idealized
body type. Objectification theory^ explains how media may lead to habitual monitoring
and comparison. I also explore the experience of shame as a result of a perceived failure
to meet these ascribed cultural expectations. Thus the cycling nature ofshame often leads
to the dilemma of disrespect for self and an inability to accept the body as it is. This
thesis is a review^ of literature regarding these themes.
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INTRODUCTION
In January of2007, a commercial entitled "The Mirror" aired in Stockholm,
Sweden, by a company called Anorexi Bulimi-Kontakt. The commercial itself w’as an
attempt to spread awareness about anorexia and bulimia. We are presented v\dth a youns
girl examining and scrutinizing her body in a mirror. The camera pans from the girl's
stomach, to her thighs, and then to her cheeks as she sighs with disapproval. In the
mirror, we see a healthy individual, but when the camera pans aw'ay, focusing the
attention on the girl, we are shocked to see that she is severely and disturbingly
malnourished. Then, a message appears on the screen: "Help for people with eating
disorders." Perhaps one of the most apparent themes in the commercial is the idea of
distortion. This young girl who believed herself to be overweight was in fact extremely
underweight. She was not seeing her true reflection. Instead, she w’as viewing herself
through a social lens. While it may seem that one's body image is "the picture of our owm
body which we form in our owm mind"(Cash & Pruzinsky 2002:7), this concept is
actually far more complex. Tlie image of a person peering into a mirror is actually quite
appropriate because it is reminiscent of the popular sociological theory of "the lookins
glass self' formulated by Charles Horton Cooley in his novel entitled Human Nature and
the Social Order (1902). As Cooley phrases it, "each to each a looking class, reflects the
other that doth pass"(Cooley 1902:152). Less poetically. Cooley is expressing that the
formation of one's own perceptions of themselves are based on the perceptions of others.
Coolev breaks it down into three main elements;
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1)the imagination of our appearance to the other person
2)the imagination of his judgment of that appearance
3)some sort of feeling, such as pride or mortification
The third element of Cooley's looking glass self is a result of "the imagined effect
of this reflection upon another mind"(Cooley 1902:152). In today's society, the average
woman is confronted with many sociocultural elements that can contribute to the
formation of a negative self-body image. When this woman views herself through the
aforementioned social lens, she may experience a sense of shame. This shame is a
product of the discrepancy between one's actual physical appearance and society^'s
idealized body type. Shame will only occur if one has learned that this discrepancy
should be seen as shameful. This would become part of an individual's body schema
during body image development. Specifically, in today's technologically-driven society,
media seems to play a large role in body image development. Young adolescent girls are
especially susceptible to body image disturbance, as they are bombarded with media
images of idealized bodies.
The objective ofthis thesis is to explore the ways in which media exposure affects
the formation ofbody image in adolescentfemales, and the consequences ofthis
exposure, including body image disturbance and shame as a sociological emotion. In the
first chapter, I discuss the origin of culturally ascribed body ideals, followed by a
discussion on various body image perspectives that help explain why body dissatisfaction
has become the cultural norm. I also discuss other factors related to body image
including maternal and peer influences. In subsequent chapters. I explore different forms
of media that may lead to body dissatisfaction as well as the consequences of
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internalization of the "thin" ideal (such as anorexia nervosa). Next, I explore "fat as a
stigma, and objectification theor>' as an explanation for the role that stigma plays in
producing shame in body-disturbed individuals. Finally, I explore shame as a product of
advertising, television, and magazines, and its relationship to disordered eating. My goal
in the writing of this thesis is to further explore and expand on the topic of negative body
image, in hopes that society will begin to alter this self-deprecating cycle, and women
will develop a more loving and positive relationship with their bodies.
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CHAPTER 1: HISTORICAL COMPONENTS OF BODY IMAGE
AND THE INCREASINGLY THIN IDEAL
Body Ideals Throughout Histon^
The most revealing way to look at the body ideals of any specific culture at any
specific time is to look at their art, literature, and other media forms. The Roman
goddess of love and beauty, Venus, was depicted in paintings of the fifteenth centur\^ as a
voluptuous and curvty woman. Portrayals of women 'with fleshy bodies in paintings were
favored because "plumpness was considered fashionable and erotic until relatively
recently"(Grogan 2008:16). In fact, "fleshiness and a flill, rounded stomach were
emphasized as a S)Tnbol of fertility"(Grogan 2008:16). Being overweight w'as also a
good indicator of class. It was often associated with a generalized sense of prosperity,
distinction, and high status (Farrell 2011). Fatness was simply a metaphor for prosperity
and a sign of a person's affluence. Even with the advent of the word diet in the earh
nineteenth centur)c and a new emphasis on eating particular foods to protect against
certain illnesses, voluptuousness continued to be in fashion (Steams 1997).
We do not see a definite shift aw^ay from this favored body type in Western
culture until the 1890s. The change would come with "extraordinarv- durabilit>- and with
a crusading zeal that would ultimately mark it as far more than surface fashion"(Steams
1997:10). A new disdain for "fat" presented itself in \'arious cultural forms. N ew
medical ideas rejected the belief that moderate fat was an indicator of good health. There
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was an emergence of diet books, and a

new emphasis on nutrition (Steams 1997)

Fashion designers began making clothing that fit much closer to the body. Most notabhthe legendar}' Paul Poiret made a skirt fashionable with a ver}^ narrow hem,knov^Ti

as a

hobble skirt. Fashion continued to mirror favored body images into the 1920s, when it
became popular for women to be thin and flat chested, maintaining a sort of"bovish"
figure. Women were known to bind their chests so that their figure would be more in line
with the popular figure of that time. Perhaps these developing trends can be attributed to
advancements in medicine, and "as a result of a recognition ofthe apparent health risks
associated with fat"(Farrell 2011:34). The 1920s w'as a period in which "the potential for
chaos created the enjoyment of new freedoms and cultural pleasures, that both
widespread fat denigration and the diet industries were bom"(Farrell 2011:44). These
emerging concerns about figure did not go ignored. In fact, "sa\'\y entrepreneurs
perceived the growing cultural hatred of fatness and advertised products that both
intensified the worries about fatness and promised to shrink the corpulent body" (Farrell
2011:26). Corporations saw this increasingly thin ideal as an opportunity to capitalize on
growing insecurities and anxiety. Advertisers wasted no time at all, taking ad\’antage of
this new opportunity to sell new products and services.
While we see a return to a more shapely figure in the 1940s and 1950s, there is
still a strong emphasis on slimness. Betty' Grable, famed pin-up girl of the 1940s.
represented how radically the ideal female proportion had changed (Paglia 2004). Grable
was known to have the most ideal body measurements of the time, and was especially
known for her "million-dollar legs." While Grable's measurements (in inches) were 36 24 - 35. it is interesting to note that the average female body measurements as reported b\
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a comprehensive study done in 1941 were 35.6 - 29.15 - 38.82 (O'Brien 1941). This
comparison expresses a significant gap between average and ideal. This gap only ^^^dens
as we examine body ideals closer to the 21st centuiy^ In the 1960s. the model Tvsagg\',
often referred to as the world's first supermodel, exploded onto the scene. She was
dubbed the "face of '66" by the Daily Express. Suddenly stick-thin androg>'ny was the
new female body standard. At this time "slimness came to exemplify unconventionality,
freedom, youthfulness, and a ticket to the "Jet Set" life"(Grogan 2008). Fast forw-ard to
today's supermodels and not much has changed. According to an article published in the
New York Times in 2006, many supermodels have a body mass index (BMI)’ somewhere
in between 14 and 16(Where Size 0 2006). A BMI of 16 - 18.5 is considered
underweight, and a BMI of less than 15 is considered very severely underweight. A
normal BMI ranges from 18.5 to just below 25. There is such a huge disparity- between
average and ideal that one might wonder what kind of negative effects these comparisons
have on young girls.

Today's Thin Ideal
As mentioned before, some scholars suggest that today s thin ideal developed
from a health perspective. However, others might argue that toda}''s idealization of
thinness is mostly a result of society's influence. Throughout history, women have
alwaj's been encouraged to change their shape and weight to conform to current trends'
(Grogan 2008:41). Women put themselves through pain to achieve impossible bodily
dimensions. Consider historical practices such as foot binding and corsets so tight that
an index for assessing overweight and underweight, obtained b>' dividing bodv weight in kilograms b\
height in meters squared, a measure of 25 or more is considered overweight
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CHAPTER 2: UNDERSTANDING BODY IMAGE AND ITS
RELATIONSHIP TO THE MEDIA
Body Image Perspectives
Among the first to explore body image was scholar Seymour Fisher, who
dedicated many volumes to the subject. In his book entitled The Image and Appearance
ofthe Human Body (1958), Fisher "argue[s] for a biopsychosocial approach to body
image, emphasizing the need to examine its neurological, psychological, and
sociocultural elements"(Cash and Pruzinsky 2002:4). Fisher believed that an individual's
"body perception" was the key to understanding how people functioned on a daily basis.
Fisher states in a later work: "I firmly believe we wll eventually find that measures of
body perception are among our most versatile predictors of how people will interpret and
react to life situations" (Fisher 1986:xii). .Another important figure in body image
research was Franklin Shontz, who offered a rather simple definition, stating that body
image is simply a picture of our own body that we form in our own mind. More
importantly, Shontz notes that there are "measurable patterns of over- and under
estimation that apply to specific areas of the body" and that "women usually overestimate
the width of their w'aists more than men do"(Blood 2005:6).
Among the more modem interpretations of body image are these three theories:
the sociocultural perspective, the psychodynamic perspective, and the cognitivebeha\ ioral perspective. .According to the sociocultural perspective, "cultural values
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influence individual values and behavior"(Cash & Pnizinsky 2002:19). Western culture
is arguably a culture that values physical attractiveness. As one might guess, if there is a
discrepancy between what is deemed physically attractive in society, and self-perceived
ph\^sical attractiveness, then body dissatisfaction may occur. The psychodynamic theor>%
originally developed by Sigmund Freud, involves the "body self," which is a
"combination of the psychic e.xperience of body sensation, body functioning, and body
image"(Cash & Pruzinsky’ 2002:30). According to this theoiy, the body image is the
"cumulative set ofimages, fantasies, and meanings about the body and its parts and
functions"(Cash & Pruzinsky 2002:31). An identification ofthe unique self occurs
around the ages of 6-8. This theoiy^ pays special attention to the developmental stage of
attachment, and states that many body image disruptions occur as a result of
"maladaptive interactions wth primary caretakers"(Cash & Pruzinsky 2002:34).
Most contemporary research and literature on body image takes a cogmtivebehavioral approach. This model describes perceptual body image as a combination of
historical factors and concurrent events and processes. The historical factor component
includes elements such as "cultural socialization, interpersonal experiences, physical
characteristics, and personality attributes"(Cash & Pruzinsky 2002:38). These factors
together form an individual's body image schema or attitude. This attitude serves as the
basis for internal dialogues, and general body image emotions, which subsequent!}' lead
to an "adjustive" stage where the individual participates in self-regulatory strategies and
behaviors. \Mien an individual has a negative attitude toward his or her body, the result
is dysphoria. Dysphoria can be defined as a state of unease, unhappiness, or general
dissatisfaction. This state of being may cause indi\ iduals to either avoid their owti
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negative feelings, attempt to "fix" the situation (concealing mechanisms such as
clothing), or rationally accept their body by engaging in positive self-talk (Cash &
Pruzinsky 2002:43). In a study conducted by Baker, Williamson, and Sylve (1995)to
screen undergraduate females for the presence of body dysmorphia, it was found that
subjects high in body dysmorphia had significantly higher body dissatisfaction and
viewed their bodies as much larger than they actually were.

Body Dissatisfaction as a Cultural Norm
The disturbing truth is that body dissatisfaction, as opposed to body acceptance, is
becoming the societal norm. A survey of 803 women performed in 1996 concluded that
"48% negatively evaluated their overall appearance, and 46% to 51% were dissatisfied or
preoccupied with their physical attributes related to weight or shape"(Reives 1996:63).
Other indicators of general body dissatisfaction in Western societies include the
prevalence of dieting and the popularity of exercise. Numerous magazines include
articles related to female weight-loss, including Women's Health Self, Fitness, Shape,
and Ox}’gen, each touting new trends in diets and ways to stay slim and attractive. It is
estimated that about "95 percent of[American and British] women have dieted in some
stage of their lives, and that about 40 percent of women are dieting at any one time"
(Grogen 2008:58). While both men and women participate in dieting and exercise, there
is reason to believe that women have a different motivation than men. Women
interviewed at Manchester Metropolitan University in the late 1990s revealed that their
primary motivator to exercise was "to improve muscle tone and lose weight, rather than
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for health (e.g.. to improve cardiovascular fitness) or other (e.g., enjojinent) reasons
(Grogen 2008:61).
The use of cosmetic surgery as a mechanism for aesthetic improvement has
become somewhat of a phenomenon, triggering the creation of"extreme makeover'
reality television programs such as The Sm^qu. In an article regarding technological
reconstruction of the female body, Fabienne Darling-Wolf explains that:

Cosmetic surgeons and popular media promote the idea of the female body as
inherently flawed and in need oftechnological reconstruction in order to create a
demand for their services, and that there has been a disturbing shift in the 1990s
from an emphasis on ornamentation ofthe body to actual reshaping of the
flawed" female body (Darling-Wolf 2000:277).

The Elastic Body Image
When we look in the mirror we are seeing much more than the objective shape of
our own bodies. It is important to remember that body image is a mental construction,
and not an objective evaluation (Bell 1991). Scholars Myers and Biocca coined the term
elastic body image to describe the various filters that cloud our objective shape when we
view our reflections. As you can see in Figure 1 (p. 45), the present (elastic) body image
is composed of a socially represented ideal body, an internalized ideal body, and an
objective body shape. The term elastic refers to the relative instability’ of body image due
to changes in things like mood, behavior, social cues, and the context of evaluation
(Myers and Biocca 1992). To put things into perspective, a young woman's objective
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body image may actually change due to different eating habits or exercise. She may gain
or lose weight, which will cause a change in her physical measurements. The sociallyrepresented ideal body is something that changes with the influence of culture. As
discussed in Chapter 1, there was a time in which full-figured fleshiness w-as idealized.
This is something that is highly contradictory to what we might find among the glossy
pages of magazines today. The internalized ideal body is therefore a compromise
between the socially represented ideal body and objective body shape. This creates
conflict in the individual. If there is a great disparity between what is ideal and w^hat is
objective, then the individual may seek to fix this problem, whether it is by the
consumption of products, diet and exercise, or other, more extreme measures.

Factors that Affect Body Image
So on w'hat foundation do the socially represented body and the internalized ideal
body form? Not only do developmental factors play a role (adolescent transitions such as
puberty), but also social markers such as gender and ethnicity. Parents and peers have an
especially strong influence on body image development along w-ith cultural influences
such as cultural ideals and mass media.

Cash and Pruzinksy (2002:101) posit that the

"affirming or nonaffirming reactions of parents toward their children, whether by words,
nonverbal communications, or touch, contribute to the development of the child's body
image." This is due in part to the process of identification. Freud (1923) described
identification as the w'ay in which children adopt the characteristics and incorporate the
values of their same-sex parent. ^^Tlen children are young, parents are the most available
objects wdth whom he or she can identify (Cash and Pruzinsky 2002). Consequent!).
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girls tend to adopt a similar body image to that of their mother. I can personalh'
remember watching m>' mother dress in the morning before work as a very- young girl.
The \\'a>- she scrutinized her body in the mirror made me e^'aluate my own body. I
wondered if I should be more concerned vsdth the way in which my stomach folded vs'hen
I sat. or whether or not the shirt I wore gripped my body too tightly. Stemming from the
cogniti^'e social learning theory^(Bandura 1977), maternal modeling may be an important
predictor of body image because of a close relationship between mother and daughter.
Moreover, "the mother-daughter relationship may be unique since both women
experience similar sociocultural pressures to pursue the thin beauty ideal, even though the
average body weight of women has steadily increased over the years"(Pike and Rodin
1991; as cited in Kichler and Cro^^1;he^ 2001). Cooley, Toray, Wang,and Valdez(2007)
found a significant relationship between mothers' self-reported levels of eating symptoms
and figure dissatisfaction compared to their daughters'. They also found that both of
these body issues were related to the mothers' pressure, criticism, or direct negative
feedback related to eating and body image issues. Rieves and Cash (1996:71) also found
that "current bod}' images correlated significantly v\'ith their perceptions of their mothers
body experience." The father-daughter relationship may also be influential in the
development of body image, especially during adolescence when a daughter may seek
support and approval of her maturing figure (Rieves and Cash 1996).
Adolescence is a time in which children seek independence from their parents and
begin to spend much of their time among peers. Peers provide another source of
modeling that is particularly relevant to the formation of body image. Some studies reveal
that girls report peer monitoring of weight-loss much more often than boys, and
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"adolescent girls within friendship cliques are similar in the degree to which they are
concerned about body image and engage in dieting behaviors"(Cash and Pruzinsk>^
2002:111). The most common form of peer influence on body image seems to be
teasing. Teasing about physical attributes seems to be especially prevalent, especially
during puberty when adolescents may experience heightened sexual attention toward
each other. Studies show that "women and men who reported that childhood peers teased
or rejected them because of their appearance were more body-dissatisfied as adults than
were nonteased controls" and "eating disturbed girls recall more frequent childhood
appearance teasing"(Cash, Winstead, and Janda 1996; Bro\\Ti, Cash and Lewis 1989; as
cited in Rieves and Cash 1996:64). Concerns about body image are also related to
perceptions of popularity among peers. Oliver and Thelen (1996)showed that
perceptions of thinness as a prerequisite for popularity was related to negative body
image among adolescent girls.
Body dissatisfaction among women can also be attributed to societal expectations
about femininity. Instead of blaming women for being obsessed with their weight or
endlessly preoccupied with their appearance, it is important to look at the patriarchal
society in which we live. Susie Orbach, an early British feminist psychotherapist, argues
that women's problems with food or dieting "ha[ve] nothing to do with will-power, or
lack of it, and everything to do with women's subordinate social position vis-a-vis men in
patriarchal society." Women were once socialized to strive for a particular bod>- shape "in
order to be sexually attractive to, and compete for. a man who would then, supposedly,
take care of her economic needs"(Blood 2005:44). Women are expected to dedicate
much of their time and attention to their own presentation, making it their "job" to appear
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attracti\'e in the eyes of others. "Contror becomes central to a woman's existence. For
example, she is expected to eat less than a man in order to maintain a "womanly figure"
(Blood 2005). Magazines offer images of women in \nilnerable positions in magazines,
portrayed as objects to meet the "male gaze." Women are faced with societal pressure to
control their bodies by meeting a culturally defined body ideal.
It has become increasingly evident that women should not be comfortable in their
own skins. Individuals (particularly women)should be on a constant mission to conform
to an unrealistic and unattainable body ideal that has become the cultural standard. In
fact. Western culture creates an atmosphere in which fat (described as "bulges" and
M tf

"bumps") must be "destroyed.

eliminated," or "burned"(Bordo 2003). As I discussed,

body image is influenced by many ^'ariables such as parents and peers. However,
culturally defined body ideals as portrayed through media images may have the most
profound impact on creating negative body image in women. In fact, "the mass media
may be seen as the single biggest purveyor of this ideal, promoting an unrealistic and
artificial image of female beauty that is impossible for the majority offemales to
achieve"(Levine and Mumen 2009). In the next few paragraphs I will look at the effects
of commercials, television programming, fashion magazines, the internet, and social
media on body image in young women.

Effect of Different Media T^^es
Television advertising seems to capitalize on the vulnerable psychological state of
developing girls. A study was conducted by Myers and Biocca (1992), the purpose of
which u as to anah'ze the effects of body image on moods of voung women after viewing
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se\'eraJ minutes of commercials. The researchers categorized the commercials as either
"neutral image commercials"(NIC)or body image commercials(BIC). They defined
body image commercials as commercials that contained "a slender model who--through
fast cuts. pans, and tilts remains largely faceless and thus without a specific identity—in
effect, an ideal"(Myers and Biocca 1992). The results showed that as little as 30 minutes
of television changed body shape perception. Exposure to the BIC led women to think
about their own bodies, which led to "measureable fluctuations and disturbances in body
image" because, "in their mind's eye, their body shape had changed"(Myers and Biocca
1992:126). Shockingly, the advertisements actually made the women feel "thinner" than
normal. This suggests that there may actually be two stages in the effects of media
exposure. Initially, the \dewer has a feeling of euphoria because she feels connected to
the woman in the advertisement. In this stage, the viewer is able to "generate, absorb, or
reinforce a mental representation of the ideal female body"(Myers and Biocca
1992;128). In the second stage, the viewer is met with the reality of her actual figure, and
may experience an unhappy or depressive mood, especially if the viewer is already
suffering from an eating disorder. This is helpful to understand why the multi-billion
dollar beauty and dieting industries are so successful. They pose the problem, and then
they provide you with solutions.
Television programming plays a major role in providing images in which
adolescents compare themselves. Unfortunately, many of these images are
representations of the cultural "thin" ideal. In fact, "the vast majority offemale television
characters are thinner than the average American woman, with no less than 10% of
women appearing on tele^'ision being overweight"(Gonzalez-Lavin and Smolak 1995;
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Heinberg 1996). Popular television shows on the Disney Channel(a channel that's target
audience is adolescent girls) are not an exception. Gone are the days in which cuivier
actresses like Raven Symone appeared on the Disney Channel show That's So Raven
(Figure 2; p.46). In fact, these women who are idolized by adolescent girls seem to be
getting thinner and thinner. Demi Lovato, star of the Disney Channel movie Camp Rock
recently gained media attention for publicly revealing that her struggle with bulimia
began at the young age of 12. Following the incident, Disney Channel was widely
criticized for including an eating disorder joke in the series Shake It Up: "I could just eat
you up - well if I ate"(Fox New^s 2011; see Figure 3; p.46). According to Garfinkel and
Gamer (1982), important scholars in the field of disordered eating, media "[have]
capitalized upon and promoted this image(of thinness) and through popular
programming have portrayed the successful and beautiful protagonists as thin." They go
on to explain that "thinness has thus become associated with self control and success."
The characters on these shows are highly relatable to their viewers. They are young,
attend middle school and high school, and experience many of the struggles that young
girls face (bullying, trying to do well in school, fighting with parental figures). Due to
the familiarity of the characters and their lives, it is easy to see how young girls might
feel that the body types of these individuals are an attainable and realistic goal. That is
because the stars of these television dramas are identificatoiy role models (Harrison and
Cantor 1997). This term stems from Bandura's research on observational learning, w'hich
states that people "cognitively represent the behavior of others and then sometimes adopt
this behavior themselves"(Santrock 2012:19). WTien characters on television appear to
be socially accepted and satisfied with their physiques, an observer may also feel that she
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too can be socially accepted and satisfied mth her physique if she loses weight(Harrison
and Cantor 1997).
W^ile television plays a role in body dissatisfaction, fashion magazines aimed at
young women seem to have the greater potential to drive the desire for thinness and lead
to eating-disordered behaviors. In a study conducted by Harrison and Cantor, it was
found that there is a closer relationship between reading magazines and eating disordered
behaviors because magazines contain more direct information on how to become thin
(Botta 1999:25). Other authors have concluded that print media have "powerful effects
on their readers, ser\dng to foster and maintain a "cult offemininity" and supplying
definitions of what it means to be an attractive woman"(Grogan 2008:109). Based on a
study by .Tefffey, McLellam, and Fox (1982), the average child sees over 11,000
tele\ision ads for unhealthy junk food per year. WTiile magazines do contain indulgent
food ads, they also contain information on how to control weight through restrained
eating (Harrison and Cantor 1997). Fashion magazines may have a more dramatic affect
on creating body dissatisfaction than television because the messages are more direct and
do not get lost in the confusion offood advertisements. A study conducted by Stice and
Shaw (1994)reported that

'3-minute exposure to 12 photographs of models taken from

popular women's magazines led to transitory increases in depression, stress, guilt, shame,
insecurity, and body image dissatisfaction that were not evident for controls who viewed
photographs of average-sized models"(as cited in Thompson and Heinberg 1999).
The body image effects ofthe internet and social media cannot be ignored.
Tiggemann and Miller(2010)found that girls reported spending 2 to 3 hours per day
online. The data they gathered revealed that Internet exposure wns associated with
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weight dissatisfaction and drive for thinness. Other research reveals that "eatins
disorders can be transmitted 'like a virus' through social networks whilst pro anorexic
websites proN’ide tips, advice and an online community for unhealthy weight
management"(York 2012:1). Emerging from blogging and sharing websites such as
Pinterest.com and Tumblr.com comes the term "thinspiration," which describes images of
extremely thin girls usually sought out by women and girls suffering from eating
disorders. These images are often "pro-anorexic" ("pro-ana"), meaning they provide tips
and tricks on how to lose weight in an unhealthy way. The ever-popular social media
website Facebook.com has recently reached 1 billion users(York 2012). Facebook
creates an environment for comparison. The website makes pictures of friends and
strangers highly accessible, making it easy to compare oneself with others by browsing
through an endless series of photos. In an online survey of600 Facebook users
conducted by The Center for Eating Disorders at Sheppard Pratt in Baltimore, 32 percent
of users felt sad when comparing their own photos to their friend's photos, 37 percent felt
they needed to change specific parts of their body, and 44 percent wished they had a body
type similar to a friend's (Hanes 2012). Self-posted photos can potentially be met with
negative feedback (in the form of comments), or whafs worse, may receive no feedback
at all. ,An expert on girls and technology, Rachel Simmons, explains that "it feels nice
when people write positive comments or "like" a photo or status update" but "if this
happens when a girl posts a provocative photo, or one in which she looks thinner, then it
pushes her in that direction in her non-virtual life"(Hanes 2012). This online technology
is so embedded in this generation's everyday life that any photo snapped at an event is
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ver>' likely to appear online (often in a matter of minutes), which can lead to insecurities
and an unwillingness to be photographed.
There does not seem to be one form of media that has a dominant effect on
female body image. In fact, when Bell and Dittmar(2011) compared Internet, TV, music
\ ideos. magazines, and computer games to see which one had the strongest effect on
body dissatisfaction, the findings indicated that the type of media was not important. It is
actual!}’ the internalization of media images that seems to have the greatest impact on
body image dissatisfaction. As evidence, Botta(2000)found that "while simply viewing
thin media programmes did not predict body dissatisfaction, comparison with the thin
images, and idealization of those images predicted both body dissatisfaction and the drive
for thinness"(as cited in N4altby et al. 2005:17).
Among the most obser\’able consequences of body dissatisfaction through
internalization are eating disorders such as anorexia nervosa and bulimia nervosa.
Glamorization of thin celebrities and models may "lead to the adoption ofinappropriate
eating behaviours that can lead to pathological conditions such as anorexia"(Maltby,
Giles, Barber, and McCutcheon 2005). Also, girls who develop an eating disorder may
have internalized the thin ideal to a greater degree than other girls (McCarthy 1989).
Young girls are especially susceptible to this dangerous dieting because at the age of 15,
when crises of identity and anxieties about attractiveness are at their most acute, girls
typically experience an increase in the distribution of fat around their hips and thigh,
further denying them the contemporar}' cultural ideal"(Maltby et al. 2005:18). In fact,
puberty for girls means an average weight gain of about 50 pounds. Longitudinal studies
reveal that girls ages 12-15 experience dissatisfaction with their body parts and general
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appearance, that either le\-els off or slightly increases in the follo\\dng years(Cash and
Pruzinsky 2002). It is also during this sensitive period that girls encounter a number of
gender challenges in school, such as "limited options for success in careers and in sports,
more threatening sexual harassment and abuse, and other reminders oflower status"
(Cash and Pruzinsky 2002:75). Advertising for weight loss programs and products,
including health clubs, diet foods, and diet beverages totaled $241 million in 2003(Lauro
2003). The frequencx' of these advertisements may lead young impressionable viewers to
beliex'e that their bodies are not okay in their current state. They feel they should be
dieting, exercising, or taking weight-loss supplements in order to achieve the culturally
idealized body.
In recent nexx's. .Tennifer Lixdngston, a morning news anchor for WKBT-TV in La
Crosse, W'isconsin. responded to a harshly worded letter from a xdewer on the air. The
letter read:
It's unusual that I see vour morning show, but I did so for a very short time today.
I xx'as surprised indeed to xvitness that your physical condition hasn't improved for
man}' years. Surely you don't consider yourself a suitable example for this
community's young people, girls in particular. Obesity is one of the worst choices
a person can make and one of the most dangerous habits to maintain. I leave you
this note hoping that you'll reconsider your responsibility as a local public
personality' to present and promote a healthy lifestyle.(ABC News 2012)

In an on air editorial Livingston responded to the letter asking: “To the person
xx'ho xxToie me that letter, do you think I don't know that?" She explains in an interxdexx'
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later that he was "tr> ing to shame [her] into losing weight. That's not being helpful.
That's being a bully"(ABC News 2012:1). In truth, being overweight in America is
highly stigmatized. Studies have sho\\m that "negative attitudes tow’ard overweight
emerge \'er>- early: indeed, stigmatization of overweight children is already present in 3year-olds"(Cash and Pruzinsky 2002:184). So what kind of role might media be playing
in perpetuating this stigma? Does the thin ideal portrayed through media actually
produce shame in individuals?
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CHAPTER 3: SHAME AS A RESULT OF MEDIA EXPOSURE
Fat as a Stigma
"Fat" is something that is highly stigmatized in our Western culture. Recall the
story of Jennifer Li^■ingston. the WKBT-TV news anchor who was reprimanded about
her weight. Her critic condemned her for being obese, saying, "...it was one of the worst
choices a person can make." There is a cultural belief that people have the ultimate
choice o\'er whether or not they are overweight. Biological and environmental
determinants of weight (such as genetic predispositions, or access to healthy food) go
largely ignored. Vv’e can trace the routes of fat stigma to the late 19th century. During
this time. Americans began to gain better access to food, resulting in generally larger
frames. In her book. Fat Shame (2011). Amy Erdman Farrell explains that when
"heftiness became more ^^^despread and was not solely the prerogative of the wealthy.
[...] fatness began to be seen as a cultural problem^ worthy of public comment and
concern (Farrell 2011:40). With the davsn of industrialization came a new culture of
consumerism, and from that culture emerged the advertising industry. These new facets
of life were met with great criticism, particularly with concerns that Americans were
consuming things in great excess. Consequently, "the individual bore the responsibiliw
for maintaining control, for not exhibiting that abhorrent cultural excess" (Farrell
2011 ;44 ). Fat bodies quickly became a symbol of this societal fear. Most importanth .
fat became a mark of disgrace: a stigma.
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En ing Goffman defined stigma as the "phenomenon whereby an individual with
an attribute is deeply discredited by his/her society and is rejected as a result ofthis
attribute" (Goffrnan 1963). WTiile standing in line at a grocery store, one may become
highly aw'are of this stigma towards "famess" that exists in Western society. Stands next
to check out lines are lined with gossip magazines inviting shoppers to pick the "best and
worst beach bodies" of the summer. Often, the faces ofthe "worst beach bodies" are
hidden with captions that read: "Guess who?," making a game and a mockery ofthe
celebrities involved. On Februarv^ 22, 2012,Star Magazine released an issue featuring
Christina Aguilera on the cover with the caption: "She's a Wreck!"(Figure 4; p. 47). The
cov'er included an unflattering shot of Aguilera, makeup smeared, and a before and after
shot of her apparent 65-pound weight-gain. Other celebrities who are commonly fatshamed include Kim Kardashian. whom w^as recently featured on the covers ofStar
and/wTbwc/?

with the captions "65-LB Weight Gain! and I Cant

Stop Eating," respectiv^ely (see Figures 5 and 6; p.47). It seems that the meaning of
fatness is so normalized as a "discrediting attribute" [...] that it can be quickly tapped to
convey something about the larger improvement or decline in a person's life" (Farrell
2011).

Objectification Theory
A woman may take an outsider's perspective on her owm body. Through critical
ev'aluation, she may compare herself either to a societal standard or to her own personal
standard. The theory that describes this relationship is called objectification theory
(Bessenoff and Snow 2006). This objectification may lead women to engage in habitual
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monitoring of their ph\^sical bodies. Frederickson and Roberts(1997)suggest that this
beha\'ior ma>- produce some psychological and experiential consequences including but
not limited to. the emotion of shame. Shame is considered a self-conscious emotion, and
is categorized with other emotions including guilt, embarrassment, and pride. Charles
Darwin (1872:325) once described the experience of shame: "It is not the simple act of
reflecting on our own appearance, but the thinking what others think of us, which excites
a blush." Shame is often used colloquially, or sometimes interchangeably with the word
guilt. However, these are two distinctly different emotions. The difference lies in
"whether a person attributes a transgression, or perceived transgression, to a problem
with the selfor a problem with a behavior"(Riz^i 2009). Guilt deals with a negative
evaluation of a beha\ior, w'hile shame directly involves the self. The self as a whole may
be \iewed as "bad" following a transgression. It may "compound an already fragmented
state of consciousness" as well as a desire to hide, disappear, or escape (Fredrickson
1997). Therefore, the function ofshame is to inhibit or change whatever it is that has
failed to meet personal or culturally ascribed expectations. Since shame serves the
function of setting societal standards, it is considered a moral emotion (Fredrickson
1997). Exposure to media may elicit a comparison response, which may result in shame
if the individual w'atching feels that she does not measure up to ascribed societal
expectations or personal standards.

How- Can We Measure Shame?
The emotion of shame is particularly difficult to measure. Limitations to
measuring shame include "high correlations between shame and guilt subscales on the
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same measure which impacts discriminant validity, the absence of measures which assess
shame cues (i.e.. shame-eliciting events)" and a lack of measurement to assess changes in
shame levels over time (Riz\'i 2010). The Shame Inventor}^ was invented to overcome
these deficiencies. It provides a definition of"shame" for the responder and asks
participants to identify specific life events that may elicit shame as well as global feelings
of shame. Other measurements of shame that were encountered frequently in my
research included the body shame scale (Fredrickson et al. 1998), and the Body Shame
subscale of the OBCS (McKinley and Hyde 1996).
Bassenoff and Snow (2006) conducted a study to assess body shame related to
these two factors. They labeled actualrideal self discrepancy "AI" and general:actual,
ought (other) self-discrepancy as "ASO". Shame was measured using the body shame
scale (Fredrickson, Roberts, Noll, Quinn, and Twenge 1998), which consisted of 18
questions that measured dissatisfaction and shame on a 6-point scale(l=never to
6=almost always). Respondents rated statements such as "I feel like covering my body,
and "I feel like crawling in a comer." One conclusion that stemmed from the data w^as
that ”on average, participants believed their current body size to be slightly less than one
body size larger than their personal ideal and slightly more than one body size larger than
the cultural ideal" (Bessenoff and Snow 2006:729). Additionally, both "AI" and "ASO
were found to be significantly related to body shame. It's interesting to note that while
both personal body ideeils and cultural standards were related to body shame, ratings of
personal ideals were considerably thin, but much larger than perceptions of cultural
standards. A possible explanation for this is that the "cultural standard may have an
unconscious effect on the development of women's own personal ideals, perhaps serv’ing
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as an anchor, or implicit reference point when women establish their own ideals
(Tversky and Kahneman 1974).
Low self-esteem is a predictor for internalization of societal body standards
ascribed b> media. This internalization may lead women to engage in habitual body
surveillance and comparison to other women in media. Studies show that "U.S. women
with low self esteem experience increased body siuv^eillance"(Mercurio and Landry
2008) and "engage in greater body comparison"(van der Berg, Thompson, ObremskiBrcmdon and Coovert 2002). In a study of college women, Tylka and Sabik (2010)
predicted that self-esteem may predict body shame in a negative direction in their
proposed model. They used the Body Shame subscale ofthe OBCS(McKinley and Hyde
1996) to measure levels of shame in women. WTiat they found was that the three
\'ariables they examined (body surveillance, body comparison, and self-esteem) w^ere all
significant predictors of body shame. The inclusion of"self-esteem" in the objectification
theory' framework is of particular importance because it was proportionately related to
body surveillance. The lower the self-esteem of the individual, the more likely she w^as
to participate in body surveillance, while individuals with higher self-esteem lacked this
voilnerability.
We live in a culture in which people believe that weight is highly controllable
(McCarthy 1989). TTierefore, young women who believe they should be able to control
this part of themselves experience a lack of self-esteem. Empirical evidence supports the
notion that "women w'ho experience constant failure and uncontrollability in their dieting
wall be prone to depression"(McCarthy 1989:206). This can be explained by the learned
helplessness model of depression, which suggests that future expectations of failure, and
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the belief that nothing one does makes a difference, wll put an individual at risk for
depression. W’omen may experience shame if they feel they have failed at achieving the
societal thin-ideal that they have associated ^^dth their

self-worth (Markham,

Thompson, and Bowling 2004). However, it is important to understand that not all
shame is bad. Skarderud (2007) explains that although the word ’’shame" has a negative
connotation, the idea of"shamelessness" may seem much worse. Positive shame can be
linked to things such as respect and privacy, and it also serves as an important
preventative measure for arrogance. On the other hand, shame can also be defined as an
"inner experience of the self as an unattractive social agent, under pressure to limit
possible damage to the self via escape or appeasement"(Gilbert 1998:30). Feelings of
shame may cause individuals to participate in something called "shame work,’ which is
the emotional struggle to evoke, remove, or manage shame (Martin 2008).
A qualitative study by Finn SkMerud (2007) offers a more personal look into
experiences of shame. Sk^derud conducted a series of semi-structured inter\dews in
which he asked participants questions regarding shame as it relates to eating and the
body. Of his 13 participants, 8 suffered from the restrictive t>TDe of anorexia and 5
suffered from bulimia, which included bingeing behavior. One participant named Maria
described her struggle with shame:

. . . It stalled somehow when I began using food as dope, and this I was
ashamed of. and then I began using hunger as dope. I am like a drug addict
with my ‘uppers' and ‘dov^ners’ ... I am ashamed of playing the hypocrite:
using vomit to be thin is not strong and firm self-control, but it is cheating.
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.. lam preoccupied \\ith being thin, but then I am also preoccupied with the fact
that this is stupid x’anity ... 1 want to have pure thoughts in my head, but
whether I am reading, or am about to go jogging, or almost constantly, I don t
manage to keep them pure but start tliinking trivial thoughts, and this makes me
feel ashamed. But why do 1 need to be so special, why do I have to take myself
so serioush ?. . . 1 feel ashamed about eveiything. I feel ashamed about feeling
ashcimed.
From Maria's testimony 1 gather that shame is both a contributing factor to her anorexia,
as well as a consequence. Since her inability to control her thoughts produces shame, her
solution seems to be "to disappear: to become voiceless, to suffer aphonia—a logical
albeit futile and tragic one" (Driscoll 1997:98). Maria's feelings of body dissatisfaction
and bod\' shame were probably shaped through various cultural influences. It is possible
that media could have played a role in her experience of shame, although this study did
not explicitly look at media.

Media's Role in Producing Shame
The advertising industry, of course, understands society's anxieties related to body
size and "fatness." Basic marketing theory tells us that "problem recogmtion occurs if
consumers become aware of a discrepancy between the actual state and the ideal state
and that the greater this discrepancy, the more likely a consumer will be motivated to act
(Hoyer and Maclnnis 2010). Advertisers use attractive models to make their products
and serv’ices seem more appealing. The problem with these ads is that the models used
are often excessive!) thin, airbrushed. or lacking any recognizable flaw. Even with the
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purchase of the product or serv ice being endorsed, one may still feel that she has not
achieved the level of perfection that the ad promised. Driscoll (1997:95) explains that the
'obsessive pursuit of the impossible ideal offemininity, reproduced in terms ofthe
slender, young, and firm body, has become the organizing principle and "central torment"
of too many women's lives. This "organizing principle" has thus become a normalizing
strategy in the management of desire (Bordo 2003). By this I mean that women may fall
into a cycle of self-monitoring, comparison, and self-judgment as a result of exposure to
body image commercials(BIC) and advertisements (as defined in Chapter 3).
Sitcoms and reality television also seem to produce body shame in viewers,
especially due to the "perceived relatability" of their starring actresses, or celebrity
figures. That's because they "function as salient and ubiquitous cues for appearance
norms and prescriptions, and pro\ ide a compelling social context in which girls and
women ma\’ e\'aluate their owm bodies"(Greenwood 2009). Girls may participate in
something called "wishful identification," which is a desire to share the physical
characteristics of a character on television. So. if this wishful identification is great, then
it seems to be more likely that the viewer will engage in body comparison. To test this
theory, Dara Greenwood (2009) developed a study in which she asked participants
(through an online survey) to identify the television characters that they identified with
the most. She also gathered self-esteem ratings through Rosenberg's(1965) 10-item self
esteem measure, and body concern measurements using The Objectified Body
Consciousness Scale (McKinley and Hyde 1996). Interestingly, characters portrayed by
.lennifer Anniston. Lauren Conrad, and Kathryn Heigl were the most frequently picked
characters. Results showed that the greater the similarity a \'iewer felt with her chosen
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character, the lower her levels of body sur\'eillance. The opposite also proved to be true.
Greenwood (2009:102) concluded that:
Vv’ishful identification \\ath a favorite female character may exacerbate Body
Surx^eillance and Body Shame tendencies, reinforcing viewers'tendencies to
monitor their appearance from an internalized third-person perspective and to
expend cognitive resources thinking about whether they are living up to media
ideals of attractiveness.
Magazines may also elicit feelings of body shame by providing ideal body image
cues. In 2005. Monro and Huon designed a study in order to determine whether or not a
relationship existed between idealized images in the media and young women's concern
about appearance or body shame. To measure shame, they used the eight-item Body
Shame subscale of the Objectified Body Consciousness Scale(BS-OBCS; McKinley and
Hyde 1996), which provides a rating to "indicate how ashamed participants are of their
body, and the extent to which participants have internalized the cultural thin ideal
(Monro and Huon 2005:87). Images of women were drawTi from popular magazines such
as Cosmopolitan. Cleo. and IITzo Weekly. Half of the images featured women with
idealized bodies, and the other half had the bodies removed from the image using the
program Photoshop. As expected, the results showed that participants experienced less
shame w^hen they were exposed to the images that had been "photo-shopped", and more
shame w'hen \ iewdng images that contained the idealized bodies. This supports the
notion that women experience shame when they recognize the socially ideal body,
internalize it as their ow^ personal ideal, but then fail to meet those requirements.
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Shame is nol the onl}‘ consequence ofthe internalization ofthe thin ideal provided
by media images. Shame mav also be view’ed simultaneously as a risk factor and a
consequence of eating disorders such as anorexia nervosa. SkMerud (2007:93) proposed
that shame, the feeling of inferioritv' and self-dislike constitute an emotional and
cognitiv'e point of depanure for a change in conduct." In other words, an individual
experiencing feelings of shame will do anvihing in her power to eliminate, repair, or
compensate for those feelinss. Anorectic behavior may elicit feelings of control or power
over one's emotional state. Alternatively, women who are already suffering from an
eating disorder may experience shame as a result oftheir disordered eating. This is
because women may vdew their eatins difficulties as reflecting a "bad self (a classic
identifier of shame), rather than a set of problematic behaviors or cognitions(Markham et
al. 2005). To illustrate. Tylka and Sabik (2010:27)conducted a study on 274 college
women ranging in age from 18-29, and found that "women higher in body shame appear
to be more likely to try harmful and drastic measures to alter their bodies to lose weight,
perhaps in an attempt to dissipate the embarrassment they feel from their bodies not
measuring up to the thin-ideal for women." Low self-esteem was once thought to be the
best predictor of disordered eating, however, shame seems to be a more powerful
determinant, and is a more relevant concept for understanding eating disorders
(Sk^derud 2007).
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CONCLUSION
1 recently stumbled upon a short online article (Cheney 2013) uTitten by a mother
who experienced shock, disbelief, and anger when she discovered a strange handwntten
note on the floor of her seven-year-old daughter's bedroom (Figure 7; p.48). The note
was actually a "diet plan" that the young girl had formulated. Her misspelled list included
things she planned to eat such as "tliree appals, one per, two keewee froots", and
exercises she planned to do like "seventeen poosh-ups two times a day." It is troubling
that a girl of her age v'ould even know the word "diet." Her mother, Amy Cheney,
explains in the anicle that her family had always encouraged healthy eating and healthy
bodies in their home, so she couldn't understand why her daughter would be compelled to
make such a list. Perhaps the positive and nurturing environment that .Amy^ had created
for her children was simply not enough to combat media's powerful influences. .Amy
expresses her frustrations, sa}'ing: "I am tired of women being portrayed as objects to be
saluted and admired or shumied and shamed depending on whether they measure up to
society's idealistic standards"(Cheney 2013).
The goal of my research was to explore the ways in which media exposure
affects the formation of body image in adolescent females, and the consequences of this
exposure. My general finding was that all realms of media exposure posed a risk for the
de\ elopment of negative bod\- image in young girls. Fashion magazines, television
shou’s. ad\ ertising. the Internet, and social media all play roles in the perpetuation of the
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cultural bod}’ ideal. N4ore importantly, I found that mere exposure of media was not a
predictor for body dissatisfaction. Instead, internalization ofthin-ideals portrayed through
media images proved to be the determining factor for body dissatisfaction. Additionally,
the greater the internalization of the cultural ideal, and the larger the perceived
discrepanc}’ between cultural ideal body and objective body shame,the more likely

an

indi\’idual is to experience the self-conscious emotion of shame. I also found that shame
is both a predictor and a consequence of disordered eating.
It is important to note that not all women are susceptible to internalization. Some
women experience positive parental and peer influences that foster high self-esteem and a
resistance to\\'ards body comparison. Women who are "consistently satisfied wth their
own body shape ma}’ not find exposure to media images threatening"(Posavac 1998).
Furthermore, studies ha\'e shovTi that women with initially poor body image are more
likely to be dissatisfied after viewing media images(Durkin 2002). Schema theory may
offer another explanation for those exempt fi-om body disturbance. Individuals with
positive body schemata tend to process body-related information in a biased way (Baker,
Williamson, and Sylve 1995). In the past,"many specialists postulated that black

women

were permanently 'immune' to eating problems"(Bordo 2009:267). However, eating
disorders transcend all ethnicities and are no longer classified as a disease ofthe white
middle and upper class. Eating disorders are a cultural problem and not an issue of
vanity, time, or money. Some scholars have also questioned "whether exposure to
electronic media is an etiological factor in body image and eating disturbance or whether
women with body image disturbance or eating pathology choose to expose themselves to
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such images at a higher rate than their less distressed counterparts"(Thompson and
Heinberg 1999). This is a possible area that I would be interested in researching.
There are some limitations to body image research. One is that much of body
image research focuses on white, college-aged women. I would like to explore a greater
\’ariet\' of ethnicities, and their experiences with body disturbance and body shame
especially as it related to other cultures (besides our Western culture). A lot of body
research also relies on self-report. This could potentially produce some error, especially
since the subject of bod}- image disturbance can sometimes be a sensitive topic. Also,
some

empirical studies might be considered conceptually insufficient because "body

image is t\pically operationalized one dimensional and treated as a perceptual
phenomenon"(Denniston. Roth, and Gilroy 1991).
Women's desire to meet the cultural body ideal might not pose such a problem if
the cultural ideal were realistic and attainable. However, the truth is that Western culture
has created a "cult of thinness"; a standard that many women are incapable of achieving.
Thus, women become trapped in a cycle of comparison. Ifthey feel that their bodies
too

are

dissimilar to the ideal, they may attempt to manipulate and control their bodies

through mechanisms such as dieting and exercise. However, if these mechamsms fail to
produce the desired results, then the individual may experience shame. Since the
principle factor in many eating disorders is a "perceived lack of control", one can see how
media might pla>' a significant role in the perpetuation of existing disorders.
Creating an atmosphere of body positivity is not a hopeless cause. In fact,
"psychologists have suggested that people can be made resistant to the negative effects of
media imagery by changing the ways in which they interpret incoming social
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information"(Grogan 2008:132). Other methods for body positivity may start in the
home. Parents can encourage their children to criticize the media constructively, and by
modeling a healthy self-perception (Cash and Pruzinsky 2002). Young women should
also be informed about the wa}'s in which women in magazines are edited and retouched
to eliminate flaw's, so that they don't have unrealistic perceptions of beauty.
Psychoeducational programs ha\'e been de^'eloped in the form of books, workbooks, and
magazine articles to help overcome negative body image (Cash and Pruzinsky 2002). I
have personally encountered a few' veiy positive magazine articles in recent years that
teach girls how' to love their bodies. Additionally, fat stigma has recently gained media
attention and organizations have been developed specifically to help stop fat shaming. In
particular, a company called Redefining Body Image (RBI) has had "viral" success on the
Internet. pro\ iding its readers w'ith a myriad of information on how to change the w'ay w^e
look at our bodies. Another company making positive contributions to inspire
confidence in women is the Dove Campaign for Real Beauty. Launched in 2004, Dove
has produced some emotionally appealing commercials that are helping to change the
way women look at their bodies.
Beyond this project, I w'ill continue to research media and the w'ay in which it
influences body image, because I feel that it is truly important. Other areas of possible
research include gender difference within body image, and body image across different
cultures. 1 have begun to notice a trend among men to favor a more muscular figure
(illustrated by the popularity' of the "CrossFit" exercise trend). As for my own future
endeavors. 1 think it would be very rewarding to travel to different elementar} schools to
speak about resisting body comparison in media images, and to encourage positive body-
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esteem. At least creating awareness in young women might serve as an important
preventati\ e measure for future (or current) body shame or eating disturbance. I believe
that e\ery young woman in the world should experience the freeing feeling that
accompanies bod}' acceptance and love.
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APPENDIX
Figure ]: Elastic Body Image Figure
Figure 2: Raven Symone in That’s So Raven
Figure 3: Bella Thome and Zendaya in Shake It Up
Figure 4: Christina Aguilera in Star Magazine
Figure 5; Kim Kardashian on Star Magazine
Figure 6: Kim Kardashian on InTouch Magazine
Figure 7: Seven-Year-Old Diet
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